
Logo Usage
Our logo is the single-most important asset of 
our brand. Treat it nicely and protect it. 

Used correctly and consistently across all 
media, the logo is the most identifiable 
component in marketing the brand. The logo 
should be used across all marketing and 
corporate communications, including the web, 
powerpoint, printed collateral, e-business, 
stationery and packaging. The next few pages 
outline the details regarding correct logo 
usage and all who deal with our brand should 
become familiar with them to ensure proper 
and cohesive exposure.

Clear Space
To prevent other graphic elements from 
crowding the logo, a clear area equal to the 
width and height of the “W” in the logo 
should be maintained around all edges of 
the mark.

Logo Artwork
The logo is available in .jpg and .png formats 
for on-screen needs. However, an .eps format 
should be used for all printed jobs. Always 
use an original logo file when creating new 
documents. Do not recreate the logo.

Primary Logo with Tagline

Primary Logo 

Primary Logo with Tagline Reversed

Primary Logo Clear Space Do not use logo on a similar color background

Horizontal Logo ReversedHorizontal Logo



Color
Primary Palette
The primary palette consists of two main colors (+ white) 
that should be used as much as possible.

Secondary Palette
Secondary palette colors have also been approved for 
use in other marketing vehicles. Think of each of the 
secondary palette colors as “pepper” while the primary 
colors are the “meat”; i.e., use the secondary palette 
sparingly and always in conjunction with colors from the 
primary palette.

Primary Type Treatment
For documents that will be professionally printed (labels, 
posters, signage, postcards, etc), for use in PowerPoint 
presentations or communications appearing in outside 
publications (magazine or newspaper advertisements) or 
for use on any Weruva website, the preferred typeface 
for headings and subheadings is Futura PT. The Futura PT 
family is used for all body copy.

Alternative Type Use
When in need of a Alternative Headline to Futura PT 
Heavy - use Bebas Neue Bold or Sunrise International. 
These pair together nicely and add a splash of fun to 
designs. 

Primary Color Palette

Secondary Color Palette

Pantone 306
CMYK - 75 0 5 0
RGB - 0 181 226

HEX - 00B5E2

Pantone 137
CMYK - 0 41 100 0
RGB - 255 163 0

HEX - FFA300

Pantone 306
CMYK - 0 9 100 0
RGB - 255 209 0

HEX - FFD100

Pantone 151
CMYK - 0 60 100 0
RGB - 255 130 0

HEX - FF8200

Pantone 361
CMYK - 75 4 100 0
RGB - 63 174 42

HEX - 3FAE2A

Pantone Violet 
CMYK - 89 100 1 2

RGB - 67 0 152
HEX -430098

Pantone 213
CMYK - 1 98 24 0
RGB - 234 29 118

HEX - EA1D76

Pantone 300
CMYK - 100 62 7 0

RGB - 0 92 185
HEX - 005CB9

Pantone Medium Purple 
CMYK - 84 100 7 5

RGB - 79 0 140
HEX -4F008C

Pantone 233
CMYK - 19 100 14 0

RGB - 204 0 123
HEX - CC007B

Futura PT Heavy (used for headlines)

AaBbCcDdEeFfGg
The quick brown fox jumped over the lazy dog.

Futura PT Medium (used for Body)

AaBbCcDdEeFfGg
The quick brown fox jumped over the lazy dog.

Futura PT Condensed Medium (used for Small Print)

AaBbCcDdEeFfGg
The quick brown fox jumped over the lazy dog.

Bebas Neue Bold (used for Alternative Headlines)

AaBbCcDdEeFfGg
The quick brown fox jumped over the lazy dog.

Sunrise International (used for Alternative Headlines)

AaBbCcDdEeFfGg
The quick brown fox jumped over the lazy dog.

Typography

Pantone 504
CMYK - 29 82 44 73

RGB - 87 41 50
HEX - 572932



Brand Elements
These brand elements are to be used in order to 
keep consistency throughout Weruva branded 
artwork and give Weruva a tone of voice. 

Here is an example of the tone of voice Weruva 
has:

...if it means we have to be different, use a lot of 
color, and ride a unicorn into the sunset, then so 
be it!

Approachable. Our products welcome customers 
with fun names and bright colors. We entertain, 
educate, and teach while avoiding elitist or 
arrogant actions and language. We want what is 
best for everyoneʼs pets.

Family. We are one big family that extends to 
pets everywhere. Our goal is to do our best for 
people, the planet, and their pets. Weʼll never 
compromise our values just to make a sale. 

Genuine. Weruva is synonymous with quality. 
Our products, production, and ingredients are the 
best because we donʼt know any other way to do 
it. Weʼll be the first to tell you the truth.  

Passionate. We want what is best for pets. We 
share our knowledge with everyone so that they 
can become empowered to make better decisions.   

Top View Food Textures

IconsPatterns

PRODUCED IN BRC CERTIFIED 
FACILITIES MAKING FOOD FOR PEOPLE 
& PETS, USING THE SAME INGREDIENTS

 FOUND IN PEOPLE FOOD

FAMILY OWNED 
& OPERATED

GRAIN, GLUTEN & 
CARRAGEENAN FREE

AWESOME HAPPY, 
AWESOME HEALTHY TM

MADE IN 
THAILAND



Illustrations Landscape Trees

Landscape Hills


